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Group Strategy

The 4 key components to our
strategy are:

o Excellent Service
v Asset Gathering
2 Quality Staff

w Efficiency
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Sources of Income

Third Party,
Pensions,
Annuities, FX
16%

PMS&
Multimanage
Funds
15%

Vantage
69%

1H 2010 1H 2009 FY 200¢
Revenue by division

- Vantage +22% £51.3m £42.0m £87.5m
- Discretionary +16% £11.5m £9.9m £19.3m
- Other/third party -14% £11.8m £13.7m £26.0m

+14% £74.6m £65.6m £132.8m
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Asset Gathering E

Court Clients- pr, direct mail, referrals, web
Simplicity

Low Cost

Efficient & Friendly

SIPP Structural changes in pensior@pportunity from dissatisfaction with corporate
pensions and poor service by existing providers

ISAs Increased allowances from April 2010 increase the scope for clients to invest

Fund & Share Alc Low interest rates drive investment behaviour

Best Service, Best Prices & Best Information
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Marketing

Website: Guides andPublications
- Over 250k visitors each week - Investment Times distributed to more
- Over 500k visits each week than 550k households

- Over 15k guides requested and sent by
L2010 UPOATE post each month
The Investors’ AL S - Over 10k guides downloaded online

| each month

Public Relations:
- 446 mentions last month

What E
investment « | MoneyMarketing corporate
007 2008 & 2009 ‘F Best Investment Adviser 2009 VJ% 4 \HBDS
Readership Awards 3% Adviser Awards awal S 2009 -
Winner Best SIPP Provider WI N N E R = WINNER
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Service

Information & Research
Website

Service

Price
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