g THE BEAUTY
TECH GROUP

A leader in the rapidly growing at-
home beauty technology market

Capital at risk. You could get back less than you invest. Any decision to invest must be based
on the prospectus. Read the risk factors. Seek independent advice if necessary.

This Retail Flyer has been approved by Retail Book Limited (“RetailBook”) on 24/09/25.

This is a financial promotion and is not intended to be investment advice. The contents of this announcement, which has been prepared by and is the
sole responsibility of the Company, have been approved by Retail Book Limited (“RetailBook”), solely for the purposes of section 21(2)(b) of the
Financial Services and Markets Act 2000 (as amended) (“FSMA”). Potential investors should not apply for or buy any shares in The Beauty Tech Group
plc (the “Company”) except on the basis of information contained in the prospectus published by the Company.

Produced in collaboration with:

RetailBook
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Business overview
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% 3 distinct, innovative and premium beauty technology brands
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The Beauty Tech Group’s Unique Selling Points
Global Direct-to- Global operations & supply
Consumer and retail sales chain provide scalable

channels infrastructure
" International
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é Data-driven
5 Winning the customer via New product
= marketing & consumer development via R&D
- insights function
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Revenues of: Revenue growth! of: Gross profit of: Adjusted EBITDA? of:

. £101m 78% £57m £23m
qg) for 2024 from 2023 to 2024 for 2024 for 2024
2
a Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.

Read the risk factors. Seek independent advice if necessary.

1. Own brand revenue growth from December 2023 to December 2024. See Prospectus pg.104. The financial information for the 12 months to 31 December 2023 is unaudited and
has been extracted without material adjustment from the Group’s underlying accounting records. 2

2. Earnings before Interest, Tax, Depreciation and Amortisation excluding one-off costs and acquisition related expenses. See Prospectus pg.275
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Investment highlights Risk factors

Disclaimer
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Summary of certain risk factors

A summary of key risks that, alone or in combination with other events or circumstances, could
have a material adverse effect on The Beauty Tech Group as a business

Drop in safety or
quality standards

Strategic partners

and brand

Joint venture
manufacturing
relationship

Supply or
manufacturing chain

Reduction in
innovation

IT disruptions

Regulatory
environment

Trading market

Loss of consumer confidence in respect of product quality failures,
performance or safety could result in consumer dissatisfaction, increased
product returns and damage to the Group’s brand

Reliance on digital marketing, social media and influencer partnerships
means a decline in the effectiveness of social media marketing could
materially impact its future growth

The Group’s LED products are manufactured by a single partner in China
and India as part of a joint venture relationship; disruption to these
facilities could adversely affect the Group’s business

Any disruption in the Group’s supply or manufacturing chain, whether due
to external factors or issues within the Group’s supplier or manufacturing
relationships, could have a material adverse effect on its business

If the Group does not continue to develop and introduce new, innovative
and updated products, its ability to continue to grow may be adversely
affected

Any breakdown or failure in the Group’s information technology systems
could result in disruption to the Group’s business

Any failure by the Group to comply with product liability/safety regulations
could result in damage to the Group’s reputation, a loss of revenue and
substantially increased legal expenses and/or penalties

There is no existing market for the Shares and an active trading market for
the Shares may not develop or be sustained which may adversely affect
the market price of the Shares, regardless of the Group performance

The prospectus is not part of this financial promotion and has not been approved by RetailBook. Any decision to
invest must be based solely on the prospectus, which is available at https://www.thebeautytechgroup.com/
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Risk factors

Investment highlights
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Investment highlights

The Beauty Tech Group is well positioned in a large, global and growing market with premium
brand positioning and a highly effective e-commerce strategy

NG ANE LG9 Operating in a global market which was valued at ¢.£9-12 billion® in 2024
opportunity with growing consumer interest in skincare and technology

Built around 3 distinct premium, efficacious and trusted at-home beauty

[tedbiones technology brands, developing innovative technologies

International
e-commerce
platform

Digitally native business with over 90% of its FY24 revenue derived from its
robust e-commerce platform, which spans over 46 e-commerce sites

DI [TETCLNEIE( B A leader in at-home beauty technology, built on a foundation of research
& development and development, regulatory expertise and product innovation

NG ELGLGEIRTAA Benefitting from a well-invested and de-risked international manufacturing
chain network to deliver high-quality beauty technology products at scale

Track record of Group has consistently delivered strong, sustained growth resulting from a
profitable growth strategic focus on innovation, own-brand sales and operational discipline

The Directors believe the Group is positioned to deliver long-term growth
through multiple levers such as its strong track-record in the expanding
beauty technology sector as well as its pipeline of innovative new products

Levers to deliver
long-term growth

Experienced,
founder-led
management

Co-founders have 25+ years’ experience in the beauty technology industry,
including e-commerce, retail, international businesses and manufacturing

Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.
Read the risk factors. Seek independent advice if necessary.

1. Source: BRC, US Census Bureau, Tax Foundation, Desk Research, OC&C analysis. See Prospectus pg.38-39
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Significant market opportunity

Operating in a global At-Home Beauty Devices (AHBD) market which was valued at ¢.£9-12 billion
in 2024 with growing consumer interest in skincare and technology
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Market Size by Geography Strong structural market growth drivers

Growing interest in skincare and technology

@ Rising awareness & education around AHBD
~

Global Market
Value 2024:
c.£9-12bn?

K() AHBDs becoming part of skincare routines
Social media & influencers raising awareness
Increased regulation provides greater comfort
m UK mGermany mUS = Restof Europe = China = RoW and confidence in adopting devices

Trusted brands

Built around three distinct premium and trusted at-home beauty technology brands at the

Risk factors
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£ forefront of technological innovation
(oTs]
E L]
2 KN (ria
= CURRENTBODY SKIN .
r= ~— LASER
()
()
>
= ‘ Face Mask ‘ RF Skin Tightening ’ Halo Facial Toning Laser Hair Removal
(d
15+ LED light therapy Radio Frequency Device uses Patented as the only at-home [ The 1%t and only FDA-cleared laser
products to provide clinical- tailored technology for safe customisable micro current hair removal device for home use,
grade skin treatments across and effective RF treatments device treating skin lifting, c.4x more powerful than existing
multiple parts of the body from home toning and rejuvenation Intense Pulsed Light devices
GIAMOUR BAZNAR ELLE
|
GE) Best Luxury Skin Best Skincare Best Tools & - 4
= Device 2023 2024 Treatments 2023 '
O
X
(@) Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.

Read the risk factors. Seek independent advice if necessary.

1. Source: BRC, US Census Bureau, Tax Foundation, Desk Research, OC&C analysis. See Prospectus pg.38-39
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&
J International e-commerce platform

Digitally native business with over 90% of its FY24 revenue derived from its robust e-commerce
platform, which spans over 45 local-language websites

International e-commerce platform... ...demonstrated by diversified revenue profile

of FY24 revenue derived from the
Group’s robust e-commerce platform
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Total Group

Revenue 2024:
£101m

e-commerce sites and 37 of them are in
local languages

of FY24 Direct-to-Consumer sales from
outside the UK

Risk factors

m UK & Ireland m US & Canada = Rest of Europe = Asia = RoW
o
The Customer Journey: Discovery to Loyalty

2 Awareness Substantiation Research & Purchase
fb & Performance Corroboration Intent
<
20 Influencers Hearing from the PR / comparison Ensuring a trusted Delivering attractive
f, experts articles purchase KPls
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[a) Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.

Read the risk factors. Seek independent advice if necessary.



https://www.glamourmagazine.co.uk/article/currentbody-led-face-mask-review
https://www.cosmopolitan.com/uk/beauty-hair/a34392504/best-beauty-tech-gadgets/
https://www.gq-magazine.co.uk/grooming/gallery/best-led-face-masks

’ THE BEAUTY
TECH GROUP

Dedicated research & development

A leader in at-home beauty technology, built on a foundation of research and development,
regulatory expertise and product innovation
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The Group leverages its powerful e-commerce infrastructure with advanced customer data and marketing
analytics to inform product development and drive growth.

tria

LASER

CURRENTBODY 5@\1“

Clinically tested over 56 days: Clinically tested over 42 days2: | Clinically tested over 3-8 treatments3:
Skin elasticity improved 57% Enhances skin firmness by 27% Reduces hair count by up to 73% after
Wrinkles reduced 30% Improves area of crow’s feet by 18% two sessions

Risk factors

The product portfolio is underpinned by a growing number of patents and patent pending technologies

<

International supply chain

(%]
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< Benefitting from a well-invested and de-risked international manufacturing network to deliver
%n high-quality beauty technology products at scale
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- - . Asia North America & Asia Asia
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Manufocturing — —
ocations
China and India US and China Thailand*
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= US, UK, Netherlands, China, Hong Kong and Australia
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[a) Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.

Read the risk factors. Seek independent advice if necessary.

1. Prospectus - Part 2 Business Description - CurrentBody Skin Red LED Light Therapy Mask Series 1 vs. Series 2 - Pg.63
2. Prospectus - Part 2 Business Description - ZIIP Halo clinical trials - Pg.70

3. Prospectus - Part 2 Business Description - Tria 4X Hair Removal Laser clinical trials - Pg.73
4. Manufacturing will also be available in the US, or another region, for Tria Laser by this same party as the brand scales
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J Track record of profitable growth

Group has consistently delivered strong, sustained growth resulting from a strategic focus on
innovation, own-brand sales and operational discipline

Revenue! (Em)

£101.1
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£73.4
£50.8

Dec'22 Dec'23 Dec'24
B Own-Brand Revenue MW Third-Party Revenue

What is revenue?
Revenue is the money generated from The Beauty Tech Group’s sales of its products

Risk factors

Why is it important?
Because it shows The Beauty Tech Group’s gross proceeds before deducting costs and expenses

Why show Own-Brand versus Third-Party revenues?
In early FY24, the Group ceased the purchase of third-party products as management believed it was
incongruent with the Group’s premium own-brand strategy and margins were lower than own-brand products

Adjusted EBITDA2 (£m)

Adjusted EBITDA margin

10% 16% 23%
£22.9

Investment highlights

£11.5
£4.9
Dec'22 Dec'23 Dec'24

What is EBITDA?
It stands for Earnings Before Interest, Taxes, Depreciation & Amortization

Why is it important?
It is a gauge of profitability that makes it easier to compare different companies and value them

Disclaimer

Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.
Read the risk factors. Seek independent advice if necessary.

1. To assist recipients of this document in comparing the Group'’s historical financial performance, these performance measures are presented on a 12-month financial period
basis. See Prospectus pg.31. The financial information for the 12 months to 31 December 2022 and the 12 months to 31 December 2023 is unaudited and has been extracted

without material adjustment from the Group’s underlying accounting records
2. Earnings before Interest, Tax, Depreciation and Amortisation excluding one-off costs and acquisition related expenses. See Prospectus pg.275
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J Levers to deliver long-term growth

The Directors believe that the Group is uniquely positioned to deliver long-term sustainable
growth in the At-Home Beauty Devices (AHBD) market through multiple levers, specifically:

A rapidly expanding global beauty tech sector Robust pipeline of innovative new products

The AHBD market has grown 2-4x faster than other New product development key to growth strategy
market segments over last 5 years?!
4.1x faster 1. Hero >> 2. Product >> 3. Range
The group’s strong 3.3y fastergrowth Products Iteration Extension
track-record in this growth
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: . CURRENTBODY SKIN*
market supportsits 22 fasier 15 new products & range -
sales growth & E extensions in pipeline across Z I I P
positioning — all 3 brands: {ria

LASER

Selective retail channel strategy Strategic inorganic growth opportunities

Risk factors

E-commerce remains Group’s largest sales channel Group’s primary focus remains on organic growth
but will aim to expand through channel diversification opportunities but may include selective acquisitions
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. the US Laser in the US
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5 Experienced, founder-led management
= . . . . .

¥ Co-founders have 25+ years’ experience in the beauty technology industry, including e-commerce,
S R . . .

£ retail, international businesses and manufacturing

. Laurence Newman \ Andrew Showman Sam Glynn
Executive [ { “
Team Founder & Group CEO | Founder & Group CTO Group CFO & COO
N 2009 (inception) — present ) 2009 (inception) — present 2020 — present
Executive Director Executive Director
Independent (‘5 Elaine O'Donnell Simon Cooper 4 Seonna Anderson
Non- ' 4/ Non-Executive Chair #/ Non-Executive Director ) ¥ Non-Executive Director

o Executive 2025 — present 2017 — present 2025 — present

(3} Directors Chair of Audit & Risk Committee for Founder and former CEO of On the Spent majority of career at NEXT plc,

& On the Beach Group plc and The Gym Beach Group plc in roles such as Company Secretary

E Group plc and Central Finance Director

2

o Capital at risk. You could get back less than you invest. Any decision to invest must be based on the prospectus.

Read the risk factors. Seek independent advice if necessary.

1. Source: BRC, Euromonitor International Limited (EMI), Beauty and Personal Care 2025 edition, OC&C analysis. See Prospectus pg. 40-41
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Risk warning

Business overview

The value of shares and the income from them is not guaranteed and can
fall as well as rise due to stock market and currency movements. When you
sell your investment you may get back less than you originally invested. An
investment in shares is only appropriate for investors who have sufficient
resources to be able to bear any losses that may result therefrom. Past
performance of the Group and the information in this leaflet cannot be
relied upon as a guide to future performance.

Risk factors

Any decision to invest must be based solely on the Prospectus.

This advertisement does not constitute an offer or recommendation
concerning the shares referred to in this advertisement or advice about
purchasing shares in the Company and is not a substitute for independent
advice about legal, financial, investment or tax matters. Before purchasing
any shares referred to in this advertisement, persons viewing this
advertisement should make sure that they fully understand and accept the
risks which are set out in the Prospectus published by the Company and
which, when published, will be made available at
https://www.thebeautytechgroup.com/. Any decision to invest must be
based on that Prospectus.
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Recipients of this document should not construe the contents of this
document as legal, tax, investment or other advice (and should consult their
own professional advisers if they are in any doubt as to the implications of
any investment).

Disclaimer
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Disclaimer

THIS DOCUMENT IS NOT DIRECTED AT OR ACCESSIBLE BY PERSONS IN, OR FOR DISTRIBUTION, PUBLICATION OR RELEASE, IN WHOLE OR IN PART,
DIRECTLY OR INDIRECTLY, IN OR INTO THE UNITED STATES, CANADA, AUSTRALIA, THE REPUBLIC OF SOUTH AFRICA OR JAPAN OR ANY OTHER
JURISDICTION WHERE TO DO SO, OR TO MAKE THIS DOCUMENT AVAILABLE TO SUCH PERSONS, WOULD BREACH ANY APPLICABLE LAW OR REGULATION.
THIS DOCUMENT IS EXCLUSIVELY INTENDED FOR PERSONS IN, AND IS NOT FOR DISTRIBUTION, PUBLICATION OR RELEASE IN ANY JURISDICTION
OUTSIDE, THE UNITED KINGDOM.

Business overview

This document is a financial promotion and is not intended to be investment advice.

This document is an advertisement and is issued by and is the sole responsibility of The Beauty Tech Group plc (the “Company” and, together with its
subsidiary undertakings, the “Group”) and has been approved solely for the purposes of section 21 of the Financial Services and Markets Act 2000, as
amended (“FSMA”) by Retail Book Limited (“RetailBook”) in connection with the proposed offer for sale of ordinary shares in the Company (the "Offer")
and admission of the ordinary shares in the Company (the "Shares") to trading on London Stock Exchange plc's main market for listed securities and to
listing in the equity shares (commercial companies) category of the official list of the FCA ("Admission" and, together with the Offer, the "Transaction").
RetailBook is authorised and regulated by the Financial Conduct Authority (the "FCA") in the United Kingdom (FRN 994238). This document has not been
reviewed or approved by any regulatory or supervisory authority.

Investors should not subscribe for or purchase any securities referred to in this document except solely on the basis of the information contained in the
prospectus in its final form (together with any supplementary prospectus, if relevant, the “Prospectus”) including the risk factors set out therein,
published by the Company and approved by the FCA in relation to the Offer. Upon such publication, a copy of the Prospectus will be available on the
Company's website at https://www.thebeautytechgroup.com/.

The approval of the Prospectus by the FCA should not be understood as an endorsement of any securities referred to in this document.

Risk factors

This document is not for publication, distribution or release, in whole or in part, directly or indirectly, in or into the United States of America. This
document is not an offer of securities for sale into the United States. The securities of the Company have not been and will not be registered under the
U.S. Securities Act of 1933, as amended (the “Securities Act”) and may not be offered or sold within the United States, except pursuant to an applicable
exemption from the registration requirements under the Securities Act. No public offering of securities is being made in the United States.

This document is not for publication, distribution or release, in whole or in part, directly or indirectly, in or into Australia, the Republic of South Africa,
Japan, Canada or any other country outside of the United Kingdom where such distribution may lead to a breach of any legal or regulatory requirement
(each a "Restricted Jurisdiction"). The Shares have not been, and will not be, registered under the applicable securities laws of (and clearances have not
been, and will not be, obtained from the relevant securities authorities or commissions of) any Restricted Jurisdiction. The distribution of this
announcement in or into (or to persons or residents in, or citizens of) jurisdictions outside of the United Kingdom may be restricted by law and persons
into whose possession this announcement comes should inform themselves about, and observe, any such restrictions. Any failure to comply with these
restrictions may constitute a violation of the laws of the relevant jurisdiction.

The information contained in this document is for background purposes only and does not purport to be full or complete. No reliance may be placed for
any purpose whatsoever on the information contained in this document or on its accuracy or completeness. Apart from the responsibilities and
liabilities, if any, which may be imposed by FSMA or the regulatory regime established thereunder, no liability whatsoever is accepted by the Company,
RetailBook or any of their respective members, directors, officers or employees nor any other person for any loss howsoever arising, directly or
indirectly, from any use of such information.

This document may contain “forward-looking” statements. These forward-looking statements involve known and unknown risks and uncertainties, and
reflect the Company’s current beliefs and expectations about future events. These forward-looking statements may be identified by the use of forward-
looking terminology, including the terms “believes”, “estimates”, “anticipates”, “projects”, “expects”, “intends”, “aims”, “plans”, “predicts”, “may”,
“will”, “seeks,” or “should” or, in each case, their negative or other variations or comparable terminology, or by discussions of strategy, plans,
objectives, goals, future events or intentions. A number of factors could cause results and developments to differ materially from those expressed or
implied by the forward-looking statements including, without limitation, general economic and business conditions, industry trends, competition,
changes in regulation and currency fluctuations. Forward-looking statements may, and often do, differ materially from actual results. Any forward-
looking statements in this document are subject to risks relating to future events and other risks, uncertainties and assumptions relating to strategy and
expectations. The forward-looking statements contained in this document speak only as of the date of this document. New factors will emerge in the
future, and it is not possible for the Company to predict which factors they will be. In addition, the Company cannot assess the impact of each factor on
its business or the extent to which any factor, or combination of factors, may cause actual results to differ materially from those described in any
forward-looking statements. The Company and RetailBook disclaims any obligation or undertaking to release publicly any updates or revisions to any
forward-looking statements contained in this document to reflect any change in its expectations or any change in the events, conditions or
circumstances on which such statements are based unless required to do so by applicable law or regulation. No statement in this document is intended
to be a profit forecast.

<
i)
c
(]
S
)
(%)
(]
>
C

The information in this document is subject to change. Before purchasing any Shares, persons viewing this document should ensure that they fully
understand and accept the risks which will be set out in the Prospectus. This document shall not constitute, or form part of, any offer or invitation to sell,
or any solicitation of any offer to acquire, any Shares or any other securities, nor shall it (or any part of it), or the fact of its distribution, form the basis of,
or be relied on in connection with, or act as any inducement to enter into, any contract or commitment whatsoever. The Company may decide not to go
ahead with the possible Offer and there is therefore no guarantee that an Offer will be made or Admission will occur.

Disclaimer
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